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PRODUCTS

Booklet Website



CONCEPT

As tattoo meaning and sentiment have changed from cultural to gang-related to now, an artistic 
expression, people have become more comfortable and open to the tattoo culture itself. 

Currently, there is a rise in interest of those who want to be tattoo artists for their careers. 

My products have taken this into consideration.

The website is meant to be a place where any user can find all the information necessary about 
tattoos and tattooing.

The booklet is for users who have started tattooing and offers a more personal touch while still 
informing the readers on tips and tricks that are useful to their new career.



STRATEGY PROPOSAL 

Website:
● Website is for all people (considering tattooing and people who have started 

tattooing)

● Users can expect to find not only information on how to tattoo but also the history, 

health and safety, and personal recommendations

● Website offers clean and easy way to read information on tattoos and tattooing 

● Users can expect to find all the information they need on tattoos in one place



STRATEGY PROPOSAL 

Book:
● Booklet offers users tips and tricks for tattooing - Booklet is for people who have 

already started tattooing

● Users can expect to receive valuable information on helpful facts that I personally 

wished I had known when I started my own tattoo journey. 

● Booklet incorporates handwritten font and a section where the user can write their 

own tips and tricks in order to add a more personal and handmade touch. The 

booklet serves as a next step after the website. 

● Users can expect to find my book in tattoo shops, local artist shops, conventions 

and through subscribing on my website



MOOD BOARD
Professional but with a personal touch. My intended audience is young adults so I want to appeal to their grown yet also young side as well. I 
also assume my audience would mostly be comprised of artists so I want to have an Artsy DIY look as well. 



TYPEFACES
For both the website and booklet I chose Futura PT because it is easy to read and it's simple letterforms 
allow it to be set at small sizes without the loss of legibility. I decided to incorporate the hand written font in 
my booklet rather than my website to add that additional handmade touch.

Heading 1: 36pt/48px

Heading 2: 30pt/40px

Heading 3: 24pt/32px

Body: 12pt/16px

Futura PT Logo / Handwritten 



COLOR SCHEME
I Chose these colors because they are often associated with tattooing. I wanted a classic black 
and white look with pops of color (red) to keep user engaged. For the booklet I chose a more 
opaque red because of all the textures and images I didn't want to overwhelm the user. 

RGB:  (25, 255,255) RGB:  (191,4,4) RGB:  (140,3,3) RGB:  (89,2,2) RGB:  (0,0,0)

ADOBE 
COLORS

WEBSITE

BOOK



TEXTURE AND GRAPHICS
I Chose to use my booklet as a chance to incorporate texture and graphics. 

I chose this because there was more room to play with without it being distracting unlike my website which has a lot of 
text my booklet has significantly less because of its “tips and tricks” purpose



WEBSITE INSPO



WEBSITE

● Website designed with a clean and 
legible aesthetic 

● Gradients visually lead users to next 
sections

● Helps users understand if this is a 
career for them while also informing 
them of the basics

● https://studentpages.scad.edu/~cparod2
0/Grds285/live/tips_resources.html

https://studentpages.scad.edu/~cparod20/Grds285/live/tips_resources.html
https://studentpages.scad.edu/~cparod20/Grds285/live/tips_resources.html


BOOKLET INSPO
I want my booklet to be very artsy and visually appealing. Taking inspiration from Zines. I want this book so 
be something that an artist could put on their shelf or coffee table as an artistic piece also. 



BOOKLET Booklet designed to be visually appealing. Intended to feel more personal and 
tangible. Incorporates part where user can add their own notes ultimately adding 
their own personal touch to the booklet as well



 Conclusion

Booklet and Website effectively do what they were intended to do. 

Website effectively allows user to find all information on tattoos and tattooing 
in one place.

Website offers all types of users useful information.  

Booklet shows evidence of a more personal touch.

 

Booklets information is desirable to beginner and advanced tattoo artists.


